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THE GOAL



THE PROCESS



ESTABLISHING THE VISION



UNDERSTANDING THE OPPORTUNITY

Residential Retail CommercialIndustrial Park/PublicTotal Total Identified

Meadowbrook Station Area 45 7 22 0 12 86 74.24 6.13 24.6 0.552263 7.6 20

Fireclay Station Area 41 7 20 0 10 78 67.64 30.17 0.743396 18.17 10

Transit District Area 39 36 55 12 142 163.49 72.874

Total Area 124 50 97 12 22 305 305.37 283.486 -21.884

41% 16% 32% 4% 7% 0.006002

Current 58.75 41.44 95.18 195.37 110 57.81

65.378 8.748 2
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EVALUATING CONSTRAINTS



MILLCREEK-MEADOWBROOK



PROJECT OVERVIEW

Tools Used:

• Real Estate Market Analysis

• Site Evaluation

• Vision and goal setting

• Mapping



3900S and State

Existing

Minor Category

Utah Per 

Capita 

Spending Buying Power Supportable SF

Supermarket Format Food Sales  (From State Quarterly Records 1663.34115 $243,268,346.59 582,372

GROCERY STORES (445100-445120) 31.5653593 $4,616,523.04 11,052

SPECIALTY FOOD STORES (445200-445299) 81.3085295 $11,891,602.32 28,468

PHARMACIES & DRUG STORES (446110-446119) 57.5978183 $8,423,843.77 22,110

Fast Food LIMITED SERVICE EATING PLACES(722200-722213) 459.832871 $67,251,857.49 154,958

Other Stores OTHER HEALTH & PERSONAL CARE (446190-446199) 21.1763992 $3,097,108.25 321

OTHER MISCELLANEOUS STORES(453900-453999) 360.796213 $52,767,466.28 263,837

Small Medical Office AMBULATORY HEALTH CARE SERVICES(621000-621999) 26.6870583 $3,903,057.72 11,299

Total 1,074,417

Existing

Minor Category

Utah Per 

Capita 

Spending Buying Power Supportable SF

Supermarket Format Food Sales  (From State Quarterly Records 1663.34115 $219,941,815.22 526,529

GROCERY STORES (445100-445120) 31.5653593 $4,173,853.57 9,992

SPECIALTY FOOD STORES (445200-445299) 81.3085295 $5,243,840.56 12,553

PHARMACIES & DRUG STORES (446110-446119) 57.5978183 $3,714,662.87 9,750

Fast Food LIMITED SERVICE EATING PLACES(722200-722213) 459.832871 $29,656,055.47 68,332

Other Stores OTHER HEALTH & PERSONAL CARE (446190-446199) 21.1763992 $1,365,732.00 321

Millcreek Small Area - 3 Miles

Millcreek Small Area - 2 Miles

REAL ESTATE MARKET ANALYSIS

• Spreadsheet based

• Evaluate existing opportunity

• Estimate opportunity under existing 

plans

• Estimate needed development to 

achieve greater opportunity

• Devise consensus strategy



SITE EVALUATION

• GIS-based

• On site review

• Combined with socio-economic data



VISION AND GOAL SETTING

To encourage the ongoing and market-
driven transition of the Study Area 

into a mixed use neighborhood



MAPPING



PARK MAIN PLAZA



PROJECT OVERVIEW

Tools Used:

• Vision and goal setting

• Market Analysis

• Stakeholder Interviews

• Sketch-up Modeling



VISION AND GOAL SETTING

• Generate daily activity

• Allow and promote event activity

• Encourage stay and play

• Combine natural and built elements

• Be multi-seasonal



MARKET ANALYSIS

• To promote vision and goals

• To add to experience

• Enhance, not detract, from existing business

• Based on stakeholder interviews



SKETCH UP MODELING



PRACTICALITIES & TOOLS

• GIS

– ArcGIS (for purchase)

– QGIS (shareware)

• SKETCH UP

– Free version available

• REAL ESTATE ANLAYSIS

– Spreadsheet based

– A lot of information publicly available

• GRAPHICS

– PhotoShop (for purchase)

– Gimp (shareware)

– Inkscape (shareware)

• DOCUMENT LAYOUT

– In-Design (for purchase)

– Scribus (shareware)



• BEST PRACTICES

• VISION 

• STRATEGIES

• PREDICTING OUTCOMES

• TRACKING OUTCOMES



• 1_through plaza.mp4

1_through plaza.mp4

